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What is the Food and Health Survey?

The 2015 Food & Health Survey: Consumer Attitudes toward Food Safety, Nutrition & Health,
marks the 10t anniversary of an important ongoing investigation into the opinions and
behaviors of American consumers. The survey, commissioned by the International Food
Information Council Foundation, delves deeply into issues of health and diet, dietary
ingredients, consumer purchasing decisions, sustainability, and food safety. For ten years, the
survey has uncovered important consumer insights and trends. The 2015 survey continues that
tradition, with a special focus on understanding the extent to which Americans value and
prioritize their own health.

The 2015 Food & Health Survey was conducted by Greenwald & Associates of Washington, D.C.
The survey was conducted online from March 13 to March 26, 2015. It includes 1,007
Americans ages 18-80, and is weighted to represent the demographics of the United States. To

learn more about the survey, visit www.foodinsight.org/2015-FHS.

Click here to view the full report.
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http://www.foodinsight.org/2015-FHS
http://www.foodinsight.org/sites/default/files/2015-Food-and-Health-Survey-Full-Report.pdf

Click here to view the press release.

What is the International Food Information Council Foundation?

The International Food Information Council Foundation is a 501(c)(3) nonprofit, non-partisan
educational foundation based in Washington, D.C. Our mission is to effectively communicate
science-based information about health, nutrition and food safety for the public good. We were
formed in 1991 as the public education arm of the International Food Information Council
(IFIC). We originally were named the Food Education Foundation and later renamed the
International Food Information Council Foundation. We envision a global environment where
credible science drives food policy and consumer choice, and we exist to help facilitate that
environment.

1100 Connecticut Avenue NW, Suite 430
Washington, DC 20036
202-296-6540
www.foodinsight.org
Twitter | Facebook | Linkedin
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New Survey: Americans Not Nearly As Fit As We Think We Are

10th Food and Health Survey Reveals Gap Between Self-Perception and Reality,
Economic Divide on Organic and Processed Foods,
Where Health and Food Rank Among Priorities Like Time and Money

(Washington, D.C., May 12, 2015)—With the theme “What’s Your Health Worth?”, the International
Food Information Council (IFIC) Foundation’s 10" anniversary Food and Health Survey is offering a
wealth of new insights into Americans’ health and nutrition, including perceptions of their own health,
an economic divide on food-purchasing decisions, where health and nutrition rank among competing
priorities, and ongoing confusion over dietary and health-related choices.

“For 10 years, the IFIC Foundation’s Food and Health Survey has provided some of the most wide-
ranging and compelling insights and trends about Americans’ attitudes and behaviors around food,
health, and nutrition,” said Marianne Smith Edge, MS, RD, LD, FADA, IFIC Foundation’s senior vice
president of nutrition and food safety.

“This year’s theme, ‘What’s Your Health Worth?’, delves into the trade-offs Americans make regarding
health and nutrition on an everyday basis.”

Self-Perception vs. Reality

According to the survey, 57% of Americans rate their own health as very good or excellent, yet 55% of
that group is either overweight or obese.

“What | fear is that we’ve reset the bar, in that some people actually don’t know what feeling good is
like, but they think they feel pretty good,” said Dr. Jim Hill, executive director of the Anschutz Health and
Wellness Center at the University of Colorado. “So we’ve almost lowered the bar in defining what good
health is.”

The vast majority of consumers (84%) say they are either trying to maintain or lose weight.
Consumers also report efforts to choose more healthful options in their lives, with 82% trying to eat
more fruits and vegetables; 76% cutting calories by drinking water, or low- and no-calorie beverages;
70% eating more foods with whole grains; 69% cutting back on foods that are higher in added sugars;

and 68% consuming smaller portions.

When asked to rate the most effective weight management strategies, changing the types of foods they
eat topped the list at 51%, followed by making sure they get enough physical activity, at 50%.

Economic Divide

Higher-income consumers are more likely to buy foods based on their production or source (locally
sourced, no added hormones or steroids, organic) and more likely to report avoiding many specific food
components and ingredients.
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Half of Americans (51%) acknowledge that foods would cost more if processed foods were
hypothetically removed from the food supply, with 45% also saying food would become less convenient.
While 43% say the impact of removing processed foods would be improved health or nutrition, higher-
income consumers were more likely to answer that way.

Lower-income Americans are most concerned about cost impacts if processed foods were removed
from the food supply, and they also are most likely than other groups to buy groceries if given an
additional $100 a month.

“Findings show that a minority consisting of higher-income Americans, and those in better health, seem
willing to pay more for organic and locally sourced foods that claim environmental, safety, and health
benefits, despite lack of evidence that these benefits truly deliver,” said Smith Edge.

“The potential impact on lower-income Americans is to create doubt about the healthfulness of
conventionally or typically available food, adding additional stress and guilt to buying foods that can
provide nutritious benefits for everyone.”

Competing Priorities

While 37% of Americans cite lack of willpower as the biggest barrier to losing or maintaining their
weight, 31% cite lack of time.

If people suddenly were given an extra four hours a week, exercise is the top activity (36%) Americans
say they would spend it on, followed by time with friends and family (31%), relaxing or sleeping (29%),
doing household chores or tasks (20%), reading (20%), or practicing a hobby (20%).

If Americans had an additional $100 per month, three out of five (61%) would save, invest or pay off
debts, with all other financial priorities trailing behind: household expenses or home repairs (28%),
travel (23%), shopping for anything other than groceries (17%), entertainment (13%), and groceries
(13%).

When asked how much time they spend preparing dinner on a given day, 19% reported less than 15
minutes, with 52% spending between 15 and 44 minutes, and 29% spending 45 minutes or more.

Four out of 10 (40%) say they spend more time tracking the healthfulness of their diet than they do
following their favorite sport or sports team (31%), yet there is a significant gender divide: Men chose
sports over their diet 46% to 27%, while women chose their diet over sports 51% to 17%.

When asked whether they would rather lose $1,000 than gain 20 pounds, 56% would rather lose the
money, the same number as last year. However, there is also a gender gap, with 50% of men and 61% of
women choosing to lose the money over gaining the weight.

Taste (83%), price (68%), and healthfulness (60%) continue to be the top drivers of food-purchasing
decisions, as has been the case every year over the survey’s 10-year history.

Confusion

Perhaps more than ever in the survey’s history, consumer confusion is emerging as a key concern. More
than three-quarters (78%) say they would rather hear information about what to eat versus what not to
eat. That’s the same result as in 2014, but the number who “strongly agreed” with that statement rose 7
percentage points, from 26% to 33%.



More than a third (36%) say that “chemicals” in food are their top food safety concern, followed by 34%
who were concerned about foodborne illness from bacteria, despite the fact that the latter has a more
serious and substantiated health impact, pointing to a need to better communicate risks.

While 60% of Americans have confidence in the safety of the U.S. food supply, that number has fallen
from 70% in 2013, a symptom of the heightened level of “noise” in news coverage and online
commentary about food.

“Despite what we see that people want to be told what to do, we continuously tell them what not to do,
and | think they’re very, very confused,” said Dr. Hill.

Other Findings

e Information consumers look at on a product’s label before they buy it includes expiration date
(51%), the Nutrition Facts Panel (49%), ingredients (40%), serving sizes and amount per
container (36%), calories and other nutrition information (29%), and brand name (27%). Only
one in nine consumers (11%) look for no information whatsoever on a food product’s label.

e 86% said they would be able to find the information if they wanted to know something about an
ingredient in their food.

e Topping the list of what consumers are trying to get a certain amount or as much as possible of:
whole grains (56%), fiber (55%), protein (54%), and calcium (43%).

e Topping the list of what consumers are trying to limit or avoid entirely: sugars in general (55%),
added sugars (54%), sodium/salt (53%), trans fats (49%), high fructose corn syrup (48%),
saturated fats (47%), and calories (47%).

e Americans have widely divergent definitions of what a “sustainable diet” means, with 39%
saying it represents a balanced, nutritious meal; 25% saying foods that are affordable and
readily available; and 23% citing foods that have a smaller impact on the environment.

o 66% agree that “the overall healthfulness of the food or beverage is more important to me than
the use of food biotechnology,” defined as “the use of science and technologies such as genetic
engineering to enhance certain attributes of foods.” 49% agree that biotechnology is a tool that
can help ensure we have enough food to feed a growing population, while only 17% disagree.

e One’s personal healthcare professional is the most-trusted source of information about types of
food (70%) and about food safety (65%). A friend or family member ranks second for types of
food (34%) and third for food safety (29%). U.S. government agencies rank second for food
safety (42%) and third for types of food (26%).

For more information on the 2015 Food and Health Survey, visit www.foodinsight.org/2015-FHS.

HH#H

The International Food Information Council Foundation is dedicated to the mission of effectively
communicating science-based information on health, food safety and nutrition for the public good. The
IFIC Foundation is supported primarily by the broad-based food, beverage and agricultural industries.
Visit http.//www.foodinsight.org.
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Diet and Health

Consistent with previous years, more than half of Americans rate their own
health as excellent or very good.

How would you describe your own health in general?

Who is more likely to report being in better health?

m 2015 m2014 2013
* College grads

* Women

* Higherincome 0
* Lower BMI, no non-communicable diseases 42% 43%

40%

30%

8% 1% 1%

Excellent Very Good Good Fair Poor

2015 n=1,007; 2014 n=1,005; 2013 n=1,006

HI International Food Information Council Foundation )
Food and Health Survey 2015




Diet and Health

Half of Americans who see themselves as in excellent or very good health are
overweight or obese.

BMI Score Currently Being Treated For...

High cholesterol

Normal or low High blood pressure
Overweight/Obesity
Stress/Anxiety/Depression
Overweight Self-Reported Health

= Excellent/Very Good Diabetes
= Good ADHD

u Fair/Poor
Obese Heart disease
58% Osteoporosis
Cancer

Refused to provide
height/weight Stroke
62%

None of the above

International Food Information Council Foundation
Food and Health Survey 2015




Diet and Health

In 2015, almost half of all Americans have given a lot of thought to the
healthfulness of foods and beverages they consume.

Over the past year, how much thought have you given to the healthfulness of the foods
and beverages you consume?

m 2015 m2014 2013
56%
., 51%
48% Who is more likely to have given a /ot of
o o thought to the healthfulness of what they
40% 40% consume?
* College grads
* Women
0
0
3% 1% 2% 1%
-l 0
A lot A little None Not sure
2015 n=1,007; 2014 n=1,005; 2013 n=1,006
Arrows indicate significant (.95 level) differences vs. prior year(s); color of arrow indicates comparison year.
International Food Information Council Foundation 4
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If given an extra $100 every month, six in ten Americans would save it, invest
it, or pay off debt. No more than 13% would apply the extra money to any of
the food or health options.

If you had an extra $100 to spend every month, what would you likely
do with that money? (Please select up to 3 options.)

Save, invest, pay off debt 61%

Pay for household expenses or home repairs 28%

Spend more on travel 23%
Shop (for anything other than groceries) 17%

Spend more on entertainment

nd more money on groceries :m

Spend more on dining out

Sp

Donate money to a charity or church

ards a gym membership or athletic activities I

Put tc

2015 n=1,007

International Food Information Council Foundation
. Food and Health Survey 2015
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Diet and Health

Four out of five Americans are trying to lose weight or maintain their current
weight.

Which of the following best describes what you are currently doing
regarding your weight?

m 2015 2014 = 2013
56%

529, 94%

18%

16%

15%

3% 3% 3%

| am trying to lose weight | am trying to maintainmy | am trying to gain weight | am currently not doing
weight anything regarding my weight

2015 n=1,007; 2014 n=1,005; 2013 n=1,006
Arrows indicate significant (.95 level) differences vs. prior year(s); color of arrow indicates comparison year.
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When given a choice between losing money or gaining weight, women would
rather lose the money. Men are evenly split on the tradeoff.

To what extent do you agree or disagree with the following statement?

“I would rather lose $1,000 than gain 20 pounds.”

Diet and Health

2015 2013 M Agree strongly Agree somewhat
. Men 29% 50%
28%29%  28%570,
Women 26% 61%
19% 20% 199,
16%
Age: 18-34 25% 48%
¥ o9y
6% Age: 35-49 24% 57%
. Age: 50-64 28% 60%
Strongly Somewhat Somewhat Strongly Not sure Age: 65-80 40% 63%
agree agree disagree disagree
2015 n=1,007; 2013 n=1,006
International Food Information Council Foundation

. Food and Health Survey 2015



Diet and Health

Americans see changing the types of food eaten and making sure to get
enough physical activity as the most effective weight management strategies.

Which of the following would contribute/has contributed the most to your success in

Changing the types of food eaten

Eating smaller meals or snacks
Controlling higher calorie food and beverages
Changing how often | eat throughout the day
Weighing myself on a regular basis

Keeping track of calories

Support of family/friends

Having a workout buddy

Using a digital tracker

Participating in a weight loss program
Working with a personal trainer

Working with a health professional
Workplace wellness programs/incentives
None of the above

30%

2015 n=1,007

International Food Information Council Foundation
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Diet and Health

Americans see lack of will power and lack of time as the biggest barriers to
losing/maintain their weight.

In an effort to lose/maintain weight, which of the following prevents you from staying

on track? Groups more likely to select:
Lack of will power 37% Older, College grads, Higher income,

. Women
Lack oftime s 3%

Younger, Parents

Not seeing results quickly 28% _ .
Higher BMI, Higher income
Stress, demanding work or travel schedule 27%
Younger, Men
Lack of energy 26%
Cost of food, weight loss programs, or gym memberships 26% In worse health. Lower income. Less than
Feeling hungry all the time 21% college
Get bored 20%
Limited options of foods and beverages that taste good 18%
Don't like the taste of foods/beverages | have to eat/drink 13%
Dislike of physical activity 13% Higher BMI, Parents
Lack of suppport from friends/family 8%
Lack of knowledge 7% In worse health, Women
Other 5%
None/Nothing 10%

2015 if trying to lose or maintain weight (Split Sample B) n=411

International Food Information Council Foundation
Food and Health Survey 2015




If Americans had an extra 4 hours every week, most say they would exercise or Diet and Health
spend time with friends and family. Only about one in ten would spend any of
the time cooking or tracking their activity/diet.

If you suddenly had an extra 4 hours every week, how would you likely spend that time? (Please select up to 3 options.)

31% Women

29% Younger, Lower income

Groups more likely to select:

Younger, Higher income, In better health

Spending time/socializing with friends and family
Relaxing/Sleeping

Other household chores/tasks Women, Parents

Reading 20% Older, College grads
Practicing a hobby 20% Men
Using electronic devices 17% Younger, Men
Watching TV 16% Lower income, Men, In worse health
Keep better track of your exercise/health/diet 13%

okingorbaking [N 11% |

( Lower BMI
Shopping (for anything besides groceries) 7% Less than a college degree, Women
Volunteering for a charity/Church activities 7% Older, Less than a college degree
Working 6% Men
2015 n=1,007 Grocery shopping 4% Lower income

International Food Information Council Foundation
. Food and Health Survey 2015
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Diet and Health

One in five Americans spends less than 15 minutes cooking or preparing
dinner on the average weekday.

How much time do you personally spend cooking or preparing dinner on the average weekday?

Zero 8%

Some, but less than 15 minutes

Race/Ethnici

15 minutes to less than 30 minutes - 23% White, non-Hispanic 10%
Hispanic 25%
30 minutes to less than 45 minutes 29% African American 18%
45 minutes to less than an hour - 15%
An hour or more - 14%
2015 n=1,007
HI International Food Information Council Foundation 11
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Those who already spend more time cooking/preparing dinner are the ones Health and Diet
who are more likely to use their extra time on food/diet related activities.
Lower income consumers are more likely to spend extra money on groceries.

If you suddenly had an extra 4 hours every week, how If you had an extra $100 to spend every month, what
would you likely spend that time? (Please select up to would you likely do with that money? (Please select up
3 options.) to 3 options.)

39%
36%

Exercising
16%
Spend more money on 18%

(1]

groceries
Watching TV

Household Income:
Average Time Spent

Cooking/Preparing Dinner

12%
Keep better track of your

exercise/health/diet _ Spend more on dining out 10% m <$35K
% <15min 99 = $35-$74K
= 15-44 min m $75K+
Cooking or baking ) 0
% 45+ min Put towards a gym 10%
membership or athletic
activities
Grocery shopping
2015 n=1,007
International Food Information Council Foundation .
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Americans have consistent views about which packaging information they are Health and Diet
more likely to look at. However, they report looking at fewer pieces of
information when making a purchasing decision.

What information do you look at on the food or beverage package when deciding to purchase or eat a
food or beverage? (Select all that apply.)

Expiration date 51%

Nutrition Facts panel 49%

Ingredients list
Servings size and amount per container
Calorie and other nutrition information

Brand name

* On average, consumers
consider 3 of these pieces
of information in
purchasing decisions.

* 11% say they look at none
of these things.

Cooking instructions/preparation time
Statements about nutrition benefits
Country of origin labeling

Statements about health benefits

Statements about absence of certain food ingredients
2015 n=1,007

International Food Information Council Foundation

Food and Health Survey 2015 =




Sustainability

Four out of ten consumers regularly buy foods labeled as “Natural,” while only
about three in ten purchase foods labeled as “Organic.”

Which of the following, if any, do you do on a regular basis (that is, most times when you shop for food
and beverages)?
Buy foods because they are advertised on the label @Soups more likelyto select:

Natural 40% Younger, In better health

No added hormones or steroids - 31% Women, Higher income, Lower BMI, In better health
Organic - 30% E(;:tr;grirégllgrlherincome, College grads, Lower BMI, In
Locally sourced - 26% Older, Higher income
Raised without antibiotics - 25% Parents, Higher income, Lower BMI, In better health
Sustainably sourced . 10% Younger

None of the above 37%

2015 n=1,007

International Food Information Council Foundation
. Food and Health Survey 2015
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Dietary Components

Half of Americans believe that they would be most impacted by a higher cost
of food if processed foods were removed from the food supply.

If processed foods were removed from the food supply, how would it impact you?
(Select up to 4 most important ways you would be impacted.)

Groups more likely to select:

Higher cost of food 51%
Less convenient 45% Older, College grads
Improved health/nutrition Younger, Higher income
More food spoiled
Less variety/ choice of food Older, College grads
More difficult to find food
Less safety of food supply
Less tasty food Higher BMI
Reduced health/nutrition

None of the above

2015 Sample B n=510

International Food Information Council Foundation
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Half of Americans value the convenience of processed foods, followed by
staying fresh longer and affordability.

Which, if any, of the possible benefits of processed foods do you value most?

Convenience

Food that stays fresher longer
Affordability

Variety/Choice

Better taste

Increased availability

Improved health/nutrition

Improved food safety
Less food waste
None of the above
2015 Sample A n=497
International Food Information Council Foundation

. Food and Health Survey 2015

(Select up to 4 most important benefits.)

Groups more likely to select:

51% Women

44%

Younger, Higher income

Older

Older

College degree, In better health

EMBARGOED UNTIL MAY 12th, 11:30 AM EST

Dietary Components

16



Taste, price, and healthfulness continue to drive food selection, but Americans Diet and Health
feel less strongly about these three factors than in 2014. Healthfulness in
particular is down from its peak position last year.

How much of an impact do the following have
on your decision to buy foods and beverages?
(% Rating 4 to 5 on 5-point scale, from No Impact to A Great Impact)

89% 90%

88% 87% 0 87% 87%
85% 84% ° 86% ° ° 83% | ——Taste
79%

—=—Price

——Healthfulness

Convenience

0,
58% —=—Sustainability

35%

2015 007 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Arrows indicate significant (.95 level) differences vs. 2014.

International Food Information Council Foundation
. Food and Health Survey 2015
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Dietary Components

Whole grains, fiber, and protein top the list of food components that
Americans are trying to consume.

To what extent do you try to consume or avoid the following?

5% Whole grains P 56%
2014:2%) + 4% W Fiber P 55%
4% W Protein P 54%
(2014:2%) + 4% H Calcium P 43% 1t (2014:36%)
(2014:3%) + 6% [H Omega-3 fats P 27% t (2014:21%)
% Try to limit or 5% Potassium D 26% t (2014:19%) | % Tryto geta certain
avoid entirely 2014:2%) ¢ 7% Il Probiotics e 19% amount or as much
(2014:3%) 1t 5% Il Omega-6 fats T 14% as possible
47% I Calories B 13%
(2014:2%) % 5% Omega-9 fats I 11%
35% I Caffeine N 11%
42% I Fats/ oils Y 10%
2014:16%) * 21% N Complex carbohydrates Y 9%
14% I Soy B 9%

43% I Low-calorie sweeteners in general B 8%
30% I Vono- and poly- unsaturated fats [ 7%

55% I Sugars in general M 6%
53% I Sodium/salt N 6%

(2014:16%) + 20% NN Stevia B 5% 1 (2014:3%)
45% I Cholesterol 5%
2014:4% 1 7% IR Flavonoids M 4%

2015 n=1,007

International Food Information Council Foundation

Food and Health Survey 2015 18

FoO oN



Dietary Components

Sugars, added sugars, and sodium top the list of food components that some
Americans are trying to avoid.

To what extent do you try to consume or avoid the following?

37% I Preservatives W 4% t (2014:2%)

47% I Saturated Fats B 4% * (2014:2%)
(2014:13%) % 19% NN Gluten W 4%
26% I Refined carbohydrates M 4%
49% I Trans fats N 4%

% Try to limit or 54% I Added sugars B 3% % Try to get a certain
avoid entirely 2014:15% +21% N Lactose ¥ 3% amount or as much
29% I Glucose B 3% as possible

48% NN High fructose corn syrup B 3%t (2014:1%)
33% I Fructose I 2%
3% i Monk fruit I 2%
37% I Aspartame I 2%
(2014:24%) * 29% NG Sucrose I 2%

35% I Vonosodium glutamate (MSG) [ 2% T (2014:<0.5%)

21% I Food colors I 2%
31% I Saccharin I 2%
(2014:8%) 1 13% [N Acesulfame potassium I 2%
25% I Sucralose 1 1%
10% N Steviol gylcosides | 1%
9% Il Erythritol 1 1%

2015 n=1,007

International Food Information Council Foundation 19
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Diet and Health

About a quarter of Americans believe that all sources of calories influence
weight gain equally. Since 2011, sugars have risen steadily.

What source of calories are the most likely to cause weight gain?

Sugarst

Carbohydrates

Fats
2%  Protein

0,
29% 31%
29%
All sources
same

Not sure ¥

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

2015 n=1,007

International Food Information Council Foundation 20
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Sustainability

Nearly two-thirds of Americans say they have given thought to the
environmental sustainability of their foods and beverages.

Over the past year, how much thought have you given to
whether your foods and beverages are produced in an environmentally sustainable way?

=2015  =2014 2013
44% a9, 44%

Who is more likely to have given a /ot of
thought to the sustainability of what they
30% consume?

* Parents
* Women

Alot A little None Not sure

2015 n=1,007; 2014 n=1,005; 2013 n=1,006
In 2014, “sustainable” was changed to “environmentally sustainable.”
Arrows indicate significant (.95 level) differences vs. prior year(s); color of arrow indicates comparison year.

International Food Information Council Foundation

. Food and Health Survey 2015 2L




Sustainability

Four in ten Americans believe that a sustainable diet means that the foods
they eat represent a balanced, nutritious meal.

A sustainable diet means that the foods you eat...

(Please select up to 3.)
Groups more likely to select: Groups more likely to select:
Represent a balanced, nutritious i
Lowerincome, Less than college P _ 39% Are produced usm.g .Iess 15%
meal pesticides
Are affordable and readil i i
Less than college, Higher BMI . y - 25% Are produced_wnho_ut us!ng 14%
available genetic engineering
Higher income, College grads, Have a smallerimpact on the - 0 .
LowerBMI, Healthier environment 23% Create less food waste 13% Younger
Higher income, College grads, Are produced in a socially - 23% Use fewer natural resources in 139 o
Lower BMI, Healthier responsible way 0 production () Older, Higher income, College grads
Are locally produced - 17% Have a longer shelf-life _ 11% Lowerincome, Less than college
Lower BMI Are organic - 16% Are produced using genetic 99
engineering
Higher income, College grads Have a smaller carbon footprint - 15% Other _ 8%

2015 n=1,007

International Food Information Council Foundation

Food and Health Survey 2015 g




Sustainability

Two-thirds of Americans agree that the overall healthfulness of the food or
beverage is more important than the use of biotechnology.

To what extent do you agree or disagree with the following statements about food biotechnology?
(That is, the use of science and technologies such as genetic engineering to enhance certain attributes of foods?)

m Agree strongly = Agree somewhat ® Disagree somewhat ® Disagree strongly ® Not sure

Net Agree Groups more likely to agree:
The overall healthfulness of the food or beverage is more 0 o 0 Older, College grads,
important to me than the use of biotechnology s d 66% Lower BMI
Biotechnology can be one tool to help ensure we have 0 0 ) .
enough food for everyone as the world population grows e el b 50% College grads, Men
I've heard or read that | should avoid foods pL(;g:ec:hdnl;T:g 309 7% 34% 48% Parents, College grads
| know what purpose biotechnology serves in producing 0 0 0 . College grads, Higher income,
foods and beverages = & 21 46% Men, Lower BMI, Healthier

2015 n=1,007

International Food Information Council Foundation
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Six out of ten Americans are confident in the U.S. food supply’s safety.

Food Safety

Overall, how confident are you in the safety of the U.S. food supply?

m2015 w2014 2013

549% 95%

50%

Who is more likely to be confidentin the U.S.
food supply?

* Older
* Men
* Higherincome

Very confident Somewhat Not too confident Not at all confident Not sure
confident

2015 n=1,007; 2014 n=1,005; 2013 n=1,006
Arrows indicate significant (.95 level) differences vs. prior year(s); color of arrow indicates comparison year.

International Food Information Council Foundation
Food and Health Survey 2015
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In 2014, less than a quarter of Americans thought of chemicals as a top safety Food Safety
Issue when shopping. When asked in 2015 what issue matters most to their
families, more than a third chose chemicals in food.

In your opinion, what is the most important food safety issue for you

and your family today? 2014 Food & Health Survey:

What is the most important food safety issue you consider

o when shopping for food?
Chemicals in food 36%
Getting sick from something | eat 34%
Foodborne iliness from bacteria 34% Chemicals in food or packaging 239
Pesticide residues in fruits or 0
ici i vegetables ok
Pesticide residues 9%
Unfamiliar ingredients that | don't
. 8%
recognize
Animal antibiotics 7% Undeclared allergens | 3%
Some other issue 4%
Undeclared allergens 3%
I am not concerned about any food
. 12%
safety issue
None of the above 11%
2015 n=1,007; 2014 n=1,005
&y International Food Information Council Foundation
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Those who are not confident in the U.S. food supply are much more likely to Food Safety
be concerned about chemicals in food and less concerned about foodborne
ilIness.

In your opinion, what is the most important food safety issue for you
and your family today?

Chemicals in food

Foodborne iliness from bacteria

27%
0,
Pesticide residues - 9A>0
10% m Confident in food
- e
. e s 7%
Animal antibiotics 8‘:/ Not confident in food
0 supply

0,
Undeclared allergens . 3%

0,
None of the above - %

2015 confident in food supply n=610; not confident in food supply n=330

International Food Information Council Foundation

. Food and Health Survey 2015 e




Food Safety

Personal healthcare professionals are the most trusted source for info about
both types of food and food safety.

Which one of these sources would you frust the mostto provide accurate information about the
following issues?

Types of Food Food Safety

Your personal healthcare
professional

70% 65%

34%

A friend or family member 29%

26% US government agencies 42%
24% A food experton TV - 24%
249 Health, food and nutrition - 4%
bloggers
18% - Farmer - 23%

% l Food company or manufacturer . 11%

2015 n=1,007

International Food Information Council Foundation 27
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Diet and Health

Most Americans, particularly women and those age 50+, would rather hear
what they should eat than what they should not eat.

To what extent do you agree or disagree with the following statement?

“l would rather hear what | should eat than what | should not eat.”

= 2015 2013 M Agree strongly Agree somewhat
1 52% Men 45% 4%
. 45% Women 45%  82%
33%
26%
Age: 18-34 39% 72%
10% 12% Age: 35-49 44% 78%
. ] - Age: 50-64 51% 84%
Strongly Somewhat Somewhat Strongly Not sure Age: 65-80 50% 82%

agree agree disagree disagree
2015 n=1,007; 2013 n=1,006

International Food Information Council Foundation

.. [Foodand Health Survey 2015 e




